
 
 

 
28 April 2022 

 

Dear Members, 

  

INVITATION TO PARTICIPATE IN RETAIL MANPOWER STUDY 
  

Mercer has been commissioned by Enterprise Singapore and Workforce Singapore to 

conduct a manpower study for the retail sector in Singapore. This Retail Manpower Study is 

an ongoing initiative which involves sustained engagement with industry stakeholders in 

order for the agencies to obtain robust and deep insights that will support the development of 

short and medium term interventions. 

  

One of the initiatives is to gather valuable inputs by having industry stakeholders complete a 

survey based on their role as business/HR leaders of retail organisations. These surveys 

cover a range of topics, and are focused on manpower composition, talent management 

practices and attraction, attrition and retention within the sector. 

  

SJA encourages your participation in this survey by your Business and HR leaders in the 

retail sector. 

  

Attached are the survey materials and survey brochure that agencies are distributing to 

retailers for the team’s reference. This comprises of the survey objective, details as well as a 

list of items that participant can receive from completing the survey: 

  

 Mercer’s report on talent trends in retail 

 Exclusive benefits reports for all industries in Singapore 

 Mercer’s snapshot of hiring and retention insights in Singapore 

  

Thank you for your attention. 

  

Regards 

 

  

Singapore Jewellers Association 

 

 

 

 

 

 

 

 

 

 



 
 

 

2022 年 4 月 28 日 

 

致：全体会员   

  

邀请参与零售人力调查  
   

新加坡企业发展局和新加坡劳动力发展局委托 Mercer 对新加坡的零售业进行人力调

查。这项正在进行的持续性零售人力调查将涉及与行业利益相关者的联系，以便协助

有关机构能从中获得更深一层了解，进而支持及制定中短期的解决方案。    

  

其中一个倡议是通过一项调查，收集从事零售业务/人力资源领导等利益相关者具有价

值的意见。此项调查涵盖了一系列的主题，重点集中在行业人力的组成、人才管理、

吸引力、流失和保留。  

  

本会鼓励贵公司及人力资源领导们参与此项调查。  

  

随函附上分发给零售业者团队们的调查资料及手册，当中包含调查目标、详细信息，

以及参与者通过完成调查后可获得以下的报告书：  

     

 Mercer 编订的零售业人才趋势报告  

 新加坡各行业的独家福利报告  

 Mercer 提供在新加坡招聘和保留人才的资料  

   

谢谢您的关注！  

   

       

新加坡金钻珠宝商会    

 





Copyright © 2021 Mercer (Singapore) Pte. Ltd. All rights reserved. 1

•

•

https://legato.mercer.com/jfe/form/SV_eX58FOl7UQKENzU
mailto:RetailStudy@Mercer.com

Instructions











		Retail Industry Manpower Study 2021/2022 - Compensation Study

		The study aims to study manpower and talent requirements of the retail industry in the present and in the future.  The results will be used to formulate recommendations on manpower strategies and policies for the retail industry in Singapore. 



		It is therefore vital to obtain accurate organisational and manpower data from the individual companies across retailers in Singapore. The data will be collated by Mercer and presented in aggregated form; no individual company data will be divulged or shared.  We hence assure you of the confidentiality of the data that you share with us.



		Instructions

		1) Please ensure that macros are enabled for this sheet - it is essential for the buttons to work. 



		2) Navigate the survey by clicking on the 'Next' button at the bottom of each page. Please make sure you have filled in all the necessary information before

		navigating to the subsequent pages.



		3) This excel sheet comprises of the following tabs:



		Excel tab		Content		Action

		Instruction		Instructions for filling out the sheet		For reference

		Company Information		List of company attributes that will be used to analyse our results		For input

		Submission of employee data		List of employee attributes and annual gross salary		For Input

		SFw Position Title Reference		List of job roles identified in SkillsFuture Framework (Key positions that we are studying)		For reference





		When you are ready to submit the survey, kindly save it and click on the submit button located on the instructions tab





		If you have any questions or issues with the survey, kindly drop an email to: RetailStudy@mercer.com

































Terms and Conditions

		Data Collection Survey - Terms and Conditions



		TERMS AND CONDITIONS IN RELATION TO PARTICIPATION IN THE MANPOWER AND WAGE STUDY SURVEY (THE “SURVEY”) IMPORTANT - PLEASE READ THESE TERMS AND CONDITIONS CAREFULLY BEFORE AGREEING TO PARTICIPATE IN THE SURVEY. 

		THE RESPECTIVE TERMS AND CONDITIONS DESCRIBED ABOVE SHALL BE COLLECTIVELY REFERRED TO HEREIN AS “TERMS AND CONDITIONS.”

		FOR THE PURPOSES OF THE TERMS AND CONDITIONS: 

		(A)                “WE” OR “MERCER” SHALL MEAN MERCER (SINGAPORE) PTE. LTD. AND/OR ITS AFFILIATES, AND THE TERMS “OUR” OR “US” SHALL BE CONSTRUED ACCORDINGLY; 

		(B)                “YOU” OR “PARTICIPANT" SHALL MEAN YOU, YOUR EMPLOYER AND/OR AFFILIATES, AND ANY OTHER EMPLOYEE OF YOUR EMPLOYER AND/OR AFFILIATES; AND THE TERMS “YOUR” AND “YOURSELF” SHALL BE CONSTRUED ACCORDINGLY; AND  

		(C)                “AFFILIATES” SHALL MEAN ENTITIES THAT CONTROL, OR CONTROLLED BY, OR ARE UNDER COMMON CONTROL WITH A PARTY HEREOF.

		THE COPYRIGHT, DATABASE RIGHTS AND ANY OTHER INTELLECTUAL PROPERTY RIGHTS IN THE PROGRAMS AND DATA CONTAINED WITHIN THE SURVEY OR ANY REPORT TOGETHER WITH ANY ITEMS THAT ARE/WERE PROVIDED TO YOU IN CONNECTION WITH THE PRODUCTS OR SERVICES RELATING TO THE SURVEY OR REPORT, ARE AND REMAIN THE PROPERTY OF MERCER AT ALL TIMES. YOU ARE LICENSED TO USE THEM ONLY IF YOU ACCEPT ALL THE TERMS AND CONDITIONS, AND IN ANY CASE, ONLY TO THE EXTENT SET OUT HEREIN.

		BY PROCEEDING TO PARTICIPATE IN THE SURVEY, YOU CONFIRM YOUR ACCEPTANCE OF AND AGREEMENT TO, ON BEHALF OF YOURSELF AND YOUR EMPLOYER, OF ALL THE TERMS AND CONDITIONS (“AGREEMENT”).

		THIS AGREEMENT CONSTITUTES THE ENTIRE AGREEMENT BETWEEN YOU AND MERCER IN RELATION TO THE SURVEY AND IT SUPERSEDES ANY AND ALL PRIOR AGREEMENTS OR REPRESENTATIONS YOU RECEIVED RELATING TO THE SUBJECT MATTER OF THIS AGREEMENT.

		Responsibility for Accuracy and Completeness of Client Information

		The accuracy and usefulness of Mercer's information and/or advice in the products or services depends in large measure on the data which participants supply. In agreeing to participate in the Survey, you agree to provide accurate and complete data relating to such products or services. Mercer may use all information and data supplied by you without having independently verified the same, except as described below or as may be required by prevailing industry standards or practice. Mercer assumes no responsibility for the accuracy or completeness of such information or data, except to the extent that Mercer has engaged in wilful default or fraud with respect to the handling of such information.

		Where Mercer deems necessary, responses will be verified by Mercer with Participants If verification is not received from the Participant, data may be excluded. Mercer reserves the right to exclude data which it considers statistically invalid or which cannot be verified by the Participant.

		Information to be Provided

		You are required to submit data to Mercer surveys in accordance with the relevant requirements of the survey templates provided to you. The information supplied (or which is supplied on your behalf) is expected to be accurate, complete, and an adequate sample of the jobs in your organization. As a standard part of Mercer's survey processing, Mercer reviews the data submitted for obvious errors. You agree to work with Mercer on a timely basis to answer any questions that arise from its review and to correct any identified problems, omissions or errors. Despite Mercer's review, you remain accountable for the accuracy, completeness, and adequacy of your data. Problems, omissions or errors relating to information quality and/or delays in providing such information may result in changes to your participation status, and/or delays in the project delivery date.

		Mercer reserves the right at all times to determine eligibility to participate in Mercer surveys.

		Confidentiality

		Both Mercer and you are likely to disclose confidential and proprietary information (“Confidential Information”) to the other party from time to time in the course of the provision of the products or services. The party receiving the Confidential Information (“the receiving party”) will not divulge or communicate it to any third parties except as required to use, process, complete or administer the products, services or coverage for which the Confidential Information was obtained. For the avoidance of doubt, information obtained from the survey will be categorized and aggregated by Mercer and will be shared with Mercer’s client(s) commissioning the survey (and their nominees, as appropriate) (“Client”) in relation to the survey.

		This restriction does not apply to information which (i) the receiving party must by law or legal process disclose, (ii) is either already in the public domain or enters the public domain through no fault of the receiving party, (iii) which is available to the receiving party from a third party who, to the receiving party’s knowledge, is not under any non-disclosure obligation to the disclosing party, or (iv) is independently developed by the receiving party without reference to any Confidential Information of the disclosing party.

		Notwithstanding  anything  to the contrary in this Agreement, but subject to the confidentiality obligations herein, Mercer may (i) retain copies of Confidential Information that is required to be retained by law or regulation, (ii) retain copies of our work product that contain Confidential Information for archival purposes or to defend our work product, and (iii) in accordance with legal, disaster recovery and records retention requirements, store such copies and derivative works in an archival format (e.g. tape backups), which may not be returned or destroyed. We may retain your information in paper or imaged format and we may destroy paper copies if we retain digital images thereof.

		Permitted Use

		Mercer will, for the purposes of the survey, use information and data provided by Participants to create analytical trend data, normative databases, aggregated statistics and analyses for various reports and improve the quality of our advice for the benefit of all our clients, provided that no particular client or individual shall be identifiable. In participating in the survey, you acknowledge that you understand and agree with how Mercer will utilize the information you contribute.

		You agree that your organisation’s name may appear in a list of participating organizations for the purposes of the survey. 

		Personal Data

		Each party (and each of its Affiliates) is entitled to assume that the other party (and each of its Affiliates) has complied and will continue to comply with their obligations arising from data protection and privacy laws in force from time to time to the extent applicable to this Agreement and the products or services. . This includes, without limitation, (i) any obligation, if any, of you (and your Affiliates) to obtain any required consent(s) in respect of the transfer of information to us by you or any third party relating to an identified or identifiable individual that is subject to applicable data protection, privacy or other similar laws (“Personal Information”), (ii) any obligation with respect to the creation or collection of additional Personal Information by us, and (iii) any obligation with respect to the use, disclosure and transfer by us of Personal Information as necessary to perform the services related to the survey or as expressly permitted under this Agreement. To the extent that we use or process any personal data supplied by or on behalf of you, we confirm that we shall do so solely on your and/or our Client(s)’ instructions and for your and/or our Client(s)’ purposes or as reasonably necessary for the purpose of providing the products or services or coverage for which the personal data was supplied. 

		We also confirm that we have taken appropriate technical and organizational measures to prevent the unauthorized or unlawful processing of personal data and the accidental loss or destruction of, or damage to, personal data in accordance with applicable law. 



		To the extent that any specific applicable local data privacy legal requirements apply hereto, you agree and consent that this Agreement shall also be subject to the provisions set out in the Personal Information Collection Statement (“PICS”), which shall be read together with and form part of this Agreement, and in the event of any inconsistency, prevail over any corresponding provision in this Agreement. The PICS should be disseminated to your employees as appropriate to keep them duly notified.  

		Ownership of Mercer Intellectual Property

		You acknowledge that Mercer is the exclusive and sole owner of all intellectual property rights developed and possessed by Mercer prior to or acquired by Mercer in connection with the survey, questionnaire, reports, and any of Mercer’s products, services or materials (collectively, “Mercer Works”), including but not limited to all related trademarks and copyrights in any of the Mercer Work, and any textual and graphical materials and/or technical information and other content appearing in any of them and their modifications and enhancements. No part of the Mercer Works may be copied, reproduced, republished, modified, uploaded, posted, framed, transmitted, sold or distributed in any way, nor may any part be decompiled, reverse engineered, or disassembled. Except as provided in this Agreement or with our prior written consent, nothing shall be deemed to confer by implication, estoppel, or otherwise, any license or any other grant of right to use any trademark, copyright, or any other intellectual property right of Mercer or any third party. The "Mercer" name and the names of our products or services referred to in any of the Mercer Works are owned by us and are our intellectual property rights. Unless otherwise stated, all other products, services and company names belong to their respective owners.

		To the extent we provide any of the Mercer Works to you under this Agreement, we hereby grant you a non-exclusive, non-transferable, revocable, non-sub-licensable licence to use such Mercer Works solely for your internal use for participation in the survey in accordance with the terms of this Agreement.

		Use of Mercer’s Reports and Recommendations 

		The Mercer Works furnished by Mercer to our clients are designed and intended solely for our clients’ (and where applicable, their permitted designees (such as the Participants to the survey)) internal use. Therefore, except for your directors, officers, employees and advisors who have a need to know, you agree that the Mercer Works will not be furnished in whole or in part to any other person and/or to our Client(s) without Mercer’s prior written consent. Mercer shall have no liability with respect to, modifications made by any person other than us to any of the Mercer Works provided to you by us. You also agree not to refer to Mercer or attribute any information to Mercer in the press, for advertising or promotional purposes, or for the purpose of informing or influencing any other party without Mercer’s prior written consent.

		Limitation of Liability

		In agreeing to participate in the Survey, you agree that Mercer will not be liable to you for any claim or claims except to the extent explicitly provided in this Agreement.

		In addition, you and Mercer agree that neither party will be liable to the other in connection with any of the Mercer Works or any matter relating to any of the Mercer Works for any indirect, special, punitive, consequential or incidental damages, including loss of profits.

		Severability

		If any provision of this Agreement (or any portion thereof) is determined to be illegal, invalid or unenforceable, the remaining provisions of this Agreement shall not be affected by such determination and shall remain binding upon the parties.

		Governing Law & Forum

		This Agreement shall be governed by and construed in accordance with the laws of Singapore. Any dispute arising out of or relating to this Agreement shall be subject to the exclusive jurisdiction of the courts of Singapore. 

		PERSONAL INFORMATION COLLECTION STATEMENT 

		1. Participants, clients, and their individual representatives and employees (collectively referred to as "clients" and otherwise referred to as "client", "you" or "your") may provide to Mercer (Singapore) Pte. Ltd. (hereinafter referred to as "MERCER", "we", "our" or "us") data about yourselves ("Personal Information") in connection with our business process execution, including delivery of services and/or products, client relationship management and conducting of internal conflicts checks. Such Personal Information may be subject to applicable data protection, privacy and other similar laws and may include copies and other details of identity documents, proof of address and other contact details, information concerning age, marital status, racial or ethnic origin, physical or mental health or medical condition, dietary preference, commission or alleged commission of any offence or proceedings for any offence committed or alleged to have been committed, the disposal of such proceedings or the sentence of any court in such proceedings).

		When you provide MERCER with Personal Information  relating to your employees or the individuals that you represent, you warrant that you have obtained the consent of such parties for the collection, use and processing of their Personal Information by MERCER.

		2. Personal Information you provide will be collected, used and otherwise processed by MERCER for the following purposes:

		2.1 client relationship management procedures, including any potential conflict checks as may be required;

		2.2 the delivery of services or products to the client;

		2.3 those purposes specifically provided for in any particular service or product offered by MERCER;

		2.4 MERCER internal record-keeping;

		2.5 collection of outstanding payments from clients;

		2.6 prevention of crime (including but not limited to fraud, money-laundering, bribery);

		2.7 meeting any legal or regulatory requirements relating to MERCER's provision of services and products and to make disclosure under the requirements of any applicable law, regulation, direction, court order, by-law, guideline, circular, code applicable to MERCER or any member of the Marsh & McLennan Group; and

		2.8 purposes relating to any of the above (including but not limited to research, benchmarking and statistical analysis).

		3. MERCER may provide or disclose this Personal  Information to other members of the Marsh & McLennan Group for the purposes stated in paragraph 2 above.   

		4. MERCER may send you information by e-mail, telecommunication means (telephone calls or text messages) or social media about products and services offered by selected third parties that we think may interest you but in doing so we maintain control over your Personal Information and we will not disclose your Personal Information to such third parties without your prior consent.

		Disclosure

		5. Personal Information provided to MERCER will generally be kept confidential but you hereby  consent and authorize MERCER to provide or disclose your Personal Information for the purposes stated in paragraph 2 above to:

		5.1 any person to whom MERCER is compelled or required to do so under law or in response to a competent or government agency;

		5.2 members of the Marsh & McLennan Group and their affiliates;

		5.3 government agencies and industry regulators;

		5.4 auditors, accountants, lawyers or other financial or professional advisers of the Marsh & McLennan Group; and

		5.5 such person(s) as you or MERCER’s Client(s) may instruct or require.

		6. Failure to provide such Personal information may result in MERCER being unable to provide clients with the services and/or products requested.

		Safeguards

		7. We confirm that we have implemented the appropriate administrative and security safeguards and procedures in accordance with the applicable laws and regulations to prevent the unauthorized or unlawful processing of your Personal Information and the accidental loss or destruction of, or damage to, your Personal Information.

		Data Transfer

		8. Where we consider it necessary or appropriate for the purposes of data storage or processing or providing any service or product on our behalf to you, we may transfer your Personal Information to another member of the Marsh & McLennan Group or third party service or product providers within or outside the country in which MERCER is established, under conditions of confidentiality and similar levels of security safeguards.  

		Your Rights of Access and Correction

		9. You have the right to request access to and correction of information about you held by MERCER and you may:

		9.1 check whether MERCER holds or uses your Personal Information and request access to such data;

		9.2 request that MERCER correct any of your Personal Information that is inaccurate, incomplete or out-of-date;

		9.3 request that MERCER specify or explain its policies and procedures in relation to data and types of Personal Information handled by MERCER; and

		9.4 communicate to MERCER your objection to the use of your Personal Information for marketing purposes whereupon MERCER will not use your Personal Information for these purposes; and

		9.5 withdraw, in full or in part, your consent given previously,

		in each case subject to any applicable legal restrictions, contractual conditions, reasonable internal policies/procedures, a reasonable time period (in accordance with applicable laws) as well as, in the case of an access request, a reasonable fee (where permitted under applicable laws and as MERCER may notify you in writing upon receipt of your request).   

		If you are requesting a withdrawal of your consent that was given to MERCER previously, you understand that such withdrawal may affect MERCER's ability to provide you the services and/or products that you have requested. Upon receipt of your request, MERCER will contact you to inform you of the likely consequences of your withdrawal of consent.

		10. Written requests for access to Personal Information or correction and/or deletion of Personal Information or for information regarding policies and procedures and types of Personal Information handled by MERCER may be sent to privacyofficer.singapore@mercer.com. 













































































































































Overall Company Information



		SECTION I. About Your Organisation
The information about your orgnaisation helps us to classify retailers across different categories .  Individual organisation information is STRICTLY CONFIDENTIAL and will not be shared with other parties. Owing to the scope of the study, please provide all information for Singapore operations only.



		1. Please indicate your main/default Singapore Standard Industrial Classification (SSIC) code corresponding to your business activity as registered on ACRA.								(Please Select From Drop-Down List)

						If others, please specify:				(input SSIC code here)



		2. Please select the size of your organisation based on revenue size 								(Please Select From Drop-Down List)

						If others, please specify:				(if others, input relevant details here)



		3. Please select geographic remit of your organisation								(Please Select From Drop-Down List)

						If others, please specify:				(if others, input relevant details here)



		4. Do you consider your organisation to be a brand owner or non-brand owner?								(Please Select From Drop-Down List)

						If others, please specify:				(if others, input relevant details here)



		5. Please mark the retail formats that applies to your organisation								Store/Service Based Retailing 
- Independent Retailer		Store/Service-based Retailing
 -  Chain Retailer		Store/Service-Based Retailing 
- Franchise Store		Non-Store Retailing
 - Direct Selling (B2B)		Non-Store Retailing 
- E-Commerce



						If others, please specify:				(if others, input relevant details here)



		5. Please mark the retail formats that applies to your organisation								Digital Novice				Digital Player				Digital Leader

										Operations at this stage are fairly manual; Few  strategic plans to implement digital technology, and employees are not trained or equipped to adopt new technology. Adopting new technology not seen as advantageous to the business due to limited financial resources				Organisation  has real-time data capture capabilities and uses semi-autonmous processes and operations. S ome or many plans to continue integrating digital solutions in business operations, with employees upgrading their skills to prepare for technology adoption. 				All digital adoption are streamlined and coordinated, and employees can adopt new technology. The adoption of technology provides an advantage over competitors





		SECTION II. Headcount and Attrition Data
This information will help us to understand the industry manpower needs. Please refer to 'Position Definitions' for better understanding of the job classification.

		2.1: Please provide the total headcount on your payroll for:						Year		Total Full-Time Employment (FTE) Headcount		Total Part-Time Employment Headcount		Total Headcount (Auto summation)

								2019						0.0

								2020						0.0

								2021						0.0



		2.2 (For Retail Workforce Only) Please provide the total number of voluntary resignations1 and involuntary attrition2


		Total Voluntary Attrition (%) in 2019						Total involuntary attrition (%) in 2019

		Total Voluntary Attrition (%) in 2021						Total involuntary attrition (%) in 2021





		Note: 1. Voluntary resignation is defined as an employees decision to cease his / her employment in the company. This does not include termination of employment due to reasons such as retrenchment, retirement or any discipline / performance issues.



		Note: 2. Involuntary attrition is defined as a termination of employment due to reasons such as retrenchment, retirement or any discipline / performance issues.

		2.3 (For Retail Workforce Only) Please provide the total number of retirements:

		Total Retirement (%) in 2019

		Total Retirement (%) in 2021



		Thank you for your participation!  We would appreciate it if you could provide your name and contact details so that we can reach out to you to clarify any areas of uncertainty.



		Name:

		Designation:

		Company:

		Contact Number:

		Email:



























































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































































Submission of Employee Data

		Tab 2 - Employee Data		Please include incumbents' data as per job roles highlighted in SFw Job Roles

				Drop-down list of Positions/ Jobs are provided in the column below.				Please Select From Drop Down List						Please Select From Drop Down List		Please choose from the drop-down list		Please choose the appropriate type of employment from the drop-down list		Please choose from the drop-down list

		Employee identifier		SFw Job Role (If Applicable)		Job title within your organization		Age Group		Year of birth		Year of hire (YYYY)		Gender		Highest Qualification		Full-Time or Part-Time		Employee Status		Passport-issuing country/region 
(for foreigners)		(For Full-Time Employment) Annual Gross Salary 		(For Part-Time Employment) Hourly Wage































































































































































































































































































































































































Mercer Data Connector		


Copyright 2020 Mercer LLC. All rights reserved.		




SFw Job Roles

		Job Role		Job Description

		E-commerce Manager		- Drives the growth of the e-commerce business by enhancing customer experience and managing customer order fulfilment, technology and infrastructural plans
- Responsible for generating data-driven commercial insights and managing relationships with partners for the business
- Oversees the end-to-end commercialisation and operationalisation of the e-commerce business
- Has a strong business acumen and is able to manage multiple projects effectively

		E-commerce Executive		- Contributes to the growth of the e-commerce business by enhancing the customer experience, executing customer order fulfilment and maintaining the technology and infrastructure. 
- Responsible for performing data analysis to generate data-driven commercial insights and managing relationships with partners
- Ensures seamless end-to-end integration of the e-commerce business

		Marketing Manager		- Contributes to the realisation of the organisation’s business strategies by driving its marketing and public relations programmes. 
- Responsible for directing the organisation’s communication plans, generating data-driven commercial insights and monitoring budgets. 
- Expected to lead the development of appealing marketing concepts to promote the organisation and its products. 

		Marketing Executive		- Supports the development and execution of the offline, online and social marketing plans. 
- Assists in evaluating the effectiveness of marketing communication plans and any adjustments that are needed to these plans

		Marketing Associate/Assistant		- Supports the implementation of marketing programmes and communication plans within allocated budgets
- Provides support in performing public relation activities and generating data-driven commercial insights

		Visual Merchandiser		- Manages shopper marketing activities and is responsible for the conceptualisation of the visual merchandising plans
- Oversees the setup of merchandise display by coaching in-store teams. 
- Responsible for market research efforts relating to visual merchandising

		Merchandising Manager/Category Manager/Private Label Manager		- oversees the implementation of merchandising strategies as well as the development of the
private label or house brand products
- Responsible for developing strategic partnerships, managing product assortment, driving product development and budget management

		Merchandising Executive/Category Executive/House Brand Executive		- Implements the merchandising plans and product category strategies as well as managing
partner relationships. 
- Contributes to the development and sourcing of products in accordance to allocated budgets

		Warehouse Officer / Inventory Controller / Quality Control Officer / Warehouse Facilities Management Officer		- Responsible for planning and implementing warehouse processes, operations and
technology.
- Responsible for developing plans to monitor storage utilisation levels, managing warehouse facilities and reviewing operational quality and efficiency of warehouse storage and layout plans.

		Warehouse Storekeeper/Inventory Coordinator/Logistics Coordinator		Responsible for coordinating general warehouse operations and activities including shipping and receiving deliveries, conducting stock checks, documenting warehouse transactions and records, and storing of inventory.

		Warehouse Operations Manager / Inventory Management Manager / Capacity Management Manager		- Responsible for managing and reviewing warehouse operational policies, standards and procedures including the implementation of warehousing solutions, in accordance to warehousing business and customers’ needs. 
- Responsible for managing warehousing business resources, including manpower, internal assets and external vendors.
- Required to manage resources and obtain buy-in among internal and external stakeholders

		Warehouse Operations Executive / Inventory Management Executive / Warehouse Assistant Manager		- Responsible for planning and implementing complex warehouse processes, operations and technology. 
- Responsible for developing plans to monitor and optimise storage utilisation levels, implementing quality programmes and using data analytics to review efficiency of the warehouse storage and layout plans.

		Warehouse Supervisor / Inventory Control Supervisor / Quality Control Supervisor		- Responsible for supervising general warehouse operations and activities including shipping and receiving deliveries, conducting stock checks, documenting warehouse transactions and records, and quality control.

		Designer		- Responsible for all phases of design projects and ascertains the feasibility of implementing new products and services for the organisation. 
- Executes research to gather data and translates research insights into design outcomes.
- Uncovers new design ideas, conducts feasibility tests on prototypes and communicates results of design tests and project implementation.
- Possesses mastery of design fundamentals and technical skills to execute design concepts required for products and services. 

- Specialise as an Architect, Landscape Architect/Landscape Designer, Interior Designer, Fashion Designer, Product
Designer, Furniture Designer, Graphic Designer and/or Interaction Designer, etc.

		Operations Director/Retail Manager/Operations Manager		- Drives the realisation of the business strategies by developing business opportunities, fostering relationships with stakeholders and establishing operations and service excellence standards. 
- Responsible for driving the organisation’s innovation and productivity aspirations

		Store Manager/Outlet Manager		- Oversees the end-to-end operations of a store. 
- Responsible for driving the store's sales performance and service performance. 
- Engages in innovation and productivity initiatives for the store. 
- Oversees the order fulfilment processes for customers in store to drive a seamless customer service experience across channels

		Supervisor		- Accountable for achieving assigned team sales targets and conduct supervisory duties that involve the coordination of activities to ensure that operational demands are catered for. 
- Oversees daily store operations and leads merchandising activities to optimise sales performance

		Sales Associate/Brand Associate		- Responsible for achieving sales, delivering service and operations excellence. 
- Engages in innovation and productivity initiatives for the store.
- Handles order fulfilment processes for customers in store to drive a seamless customer service experience in store

		Brand Manager/Customer Loyalty Manager		- Drives organisation’s brand equity through the development of brand plans, customer loyalty plans and brand identity guidelines. 
- Leads initiatives to deliver the desired brand experience for the organisation across all channels. 
- Responsible for leading market research efforts to formulate plans and strategies for the brand and target customers.
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		Sub-Sector SSIC

		(Please Select From Drop-Down List)

		Supermarkets & Convenience Stores - 4711

		Departmental Stores - 4719

		Fashion & Sporting Goods - 4763, 4751, 4771

		Jewellery & Time Pieces - 47731, 47732, 47733

		Consumer Electronics - 4741, 4742

		Furniture & Household - 47521, 47529, 47531, 47532, 47533,47534, 47535, 47539

		Others

		Revenue Size

		(Please Select From Drop-Down List)

		Micro (<S$1 mil)

		Small  (S$1 mil– S$10 mil)

		Medium  (S$10 mil – S$100 mil)


		Large  (>S$100 mil)


		Others

		Geographic Remit

		(Please Select From Drop-Down List)

		Singapore

		Singapore and up to 4 countries in APAC region

		> 5 countries in APAC / internationally 

		Others



		brand

		(Please Select From Drop-Down List)

		Brand Owner

		Non-Brand Owner

		Others



		(Please Select From Drop-Down List)

		Store/Service Based Retailing - Independent Retailer

		Store/Service-based Retailing -  Chain Retailer

		Store/Service-Based Retailing - Franchise Store

		Non-Store Retailing - Direct Selling

		Non-Store Retailing - E-Commerce

		1 - Less than or equal to 20 years old

		2 - 21 to 25 years old

		3 - 26 to 30 years old

		4 - 31 to 35 years old

		5 - 36 to 40 years old

		6 - 41 to 45 years old

		7 - 46 to 50 years old

		8 - 51 to 55 years old

		9 - 56 - 60 years old

		10 - More than 60 years old

		1- Singapore Citizen

		2 - PR

		3 - EP

		4 - SP

		5 - Work Permit





Options

												Female		Afghanistan		Work Permit		Primary School

												Male		Algeria		S Pass		Middle or Junior High School

												Non-binary		Andorra		Employment Pass		High School

												Not applicable		Angola		Not applicable		Technical Certificate

														Argentina				Diploma

														Armenia				University Degree or equivalent Professional Certificate

														Australia				Master Degree

														Austria				Doctorate (PhD) Degree

														Azerbaijan

														Bahrain

														Bangladesh

														Barbados

														Belarus

														Belgium

														Bermuda

														Bolivia

														Botswana

														Brazil

														British Virgin Islands

														Bulgaria

														Cambodia

														Cameroon

														Canada

														Cayman Islands

														Chile

														China

														Colombia

														Congo

														Costa Rica

														Croatia

														Cyprus

														Czech Republic

														Denmark

														Dominican Republic

														Ecuador

														Egypt

														El Salvador

														Estonia

														Finland

														France

														Gabon

														Georgia

														Germany

														Ghana

														Gibraltar

														Greece

														Guatemala

														Guinea

														Honduras

														Hong Kong

														Hungary

														Iceland

														India

														Indonesia

														Ireland

														Israel

														Italy

														Ivory Coast

														Japan

														Jordan

														Kazakhstan

														Kenya

														Kuwait

														Laos

														Latvia

														Lebanon

														Libya

														Liechtenstein

														Lithuania

														Luxembourg

														Macau

														Macedonia

														Malawi

														Malaysia

														Malta

														Mexico

														Moldova

														Mongolia

														Morocco

														Mozambique

														Myanmar

														Netherlands

														Netherlands Antilles

														New Zealand

														Nicaragua

														Nigeria

														Norway

														Oman

														Pakistan

														Panama

														Paraguay

														Peru

														Philippines

														Poland

														Portugal

														Puerto Rico

														Qatar

														Romania

														Russia

														Rwanda

														Saudi Arabia

														Senegal

														Serbia

														Seychelles

														Singapore

														Slovakia

														Slovenia

														South Africa

														South Korea

														Spain

														Sri Lanka

														Sweden

														Switzerland

														Taiwan

														Tanzania

														Thailand

														Trinidad and Tobago

														Tunisia

														Turkey

														Uganda

														Ukraine

														United Arab Emirates

														United Kingdom

														United States

														Uruguay

														Uzbekistan

														Venezuela

														Vietnam

														Yemen

														Zambia

														Zimbabwe

														Not applicable
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